
Order: the Fox
Equipment Type: Waist Armor

Distilled from Loot Bag #6237
"Blight Peak" Plated Belt of the Fox +1

Grave Wand
Shirt
Hood
Brightsilk Sash
Heavy Boots of Protection
"Death Roar" Divine Gloves of Fury
Necklace
Titanium Ring of Skill

Order: Fury
Equipment Type: Neck Armor

Distilled from Loot Bag #7140
"Mind Bite" Pendant of Fury +1

Corrupted ForestOrder: Perfection
Equipment Type: Neck Armor

Distilled from Loot Bag #4946
"Blight Bite" Pendant of Perfection +1
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Big NFT brands, many of which are not in the 
public domain, are consolidating and gaining 
momentum—the Yuga Labs acquisition of 
Cryptopunks and Meebits is one such example

Smaller CC0 brands are growing, though at a 
slower pace, than their venture-backed 
counterparts

This is because many CC0 projects are led by 
builders, who may be heads down crafting their 
project rather than telling their story to the public

To compete against the larger brands, we need to 
join forces and market CC0 as a movement rather 
than just celebrating individual projects

We will know we are successful if we can gain a 
share of voice in the media alongside larger NFT 
brands

TL;DR
EXECUTIVE 
SUMMARY



INTRO

Open versus closed has always been a battle in the 
technology world. Whether the focus was on 
operating systems, web servers, databases, 
programming languages or applications, a constant 
battle has drummed on. The very existence of 
open-source resources has pushed the industry 
forward. If creatives and technologists had not 
advocated for them, we would now most likely be 
beholden to the industry giants who could dictate 
what was—and was not—to be developed.

With the emergence of web3, this battle rages over 
not only technical tools, but artistic ones as well. The 
notion that intellectual property beyond that built 
with bits and bytes could be open-sourced is taking 
root with web3. While creators have always been 
able to use an open license for their work through 
means such as placing their efforts in the Creative 
Commons, web3 provides a unique structure and 
mechanisms to support both the original creator and 
those who extend the universe.



works derived from the 
original creation can 
create a meaningful 
extension and/or 
broader awareness of 
the original work, which 
drives value back to the 
original. Such 
derivative projects can 
be created for both 
personal and 
commercial purposes 
without fear of 
reproach. 

The core thesis: 



Since the launch of Nouns.wtf, we have seen many 
projects wave the CC0 banner. Sometimes this is 
done thoughtfully, sometimes haphazardly, but in 
aligning with CC0, projects are signaling to a subset 
of creators that their IP is available for free. This 
ethos of “Come, take it and modify it,” releasing 
artistic IP into the wild, is countercultural to the 
mainstream. It would be unfathomable to traditional 
media companies and investors to release their core 
assets to the public. Placing Mickey Mouse in the 
public domain is simply not an option for the Walt 
Disney Company.

The Nouns Project was one of the first NFT projects 
to place all their assets in the public domain.

Similarly, the public is conditioned to believe that the 
creation belongs to the creator. Whether the IP takes 
the form of a logo, character, game, song or movie, 
there is a consensus that someone “owns” that IP. 
And that someone is not them.

CC0 upsets this model in a major way. To bring 
people on board, creators and brands must be 
educated about the advantages of placing their IP in 
the public domain, and the public must also be 
informed about what this event means and what they 
can do with it.

nouns.wtf


Currently, CC0 is niche at best. While some of the 
most important thinkers and creators in this space 
understand it—and proselytize it to their 
followers—many don’t understand its importance. 
Worse yet, a number of hastily assembled CC0 
projects have created a lot of sizzle without 
substance, leading a number of collectors to 
promptly lose their investment and thus develop a 
distaste for CC0 derivative projects.

Conversely, CC0 has led to many interesting 
developments that are spurring creativity, adding 
value for collectors and forging new narratives that 
have the chance to stand the test of time. Look no 
further than Loot. After its release, spike and 
subsequent decline, a core group of builders who 
believe in the tenets of a decentralized fictional 
universe have remained steadfast, their collective 
heads down building. A community has coalesced 
around The Genesis Project, Realms, Explorers, 
Crypts and Caverns, Hyperloot and the Open Quill 
Foundation. These projects are only derivative in the 
sense that they are derived from the original 
work—indeed, they are quite original, helping 
creators craft a universe of adventurers, explorers, 
places and items that have unlimited potential.

Wand
Dragonskin Armor of Protection
Demon Crown
Ornate Belt
Dragonskin Boots
Ornate Gauntlets of the Twins
"Mind Bite" Pendant of the Fox +1
Gold Ring

http://loot.foundation/
https://genesisproject.xyz/
http://bibliothecaforloot.com/
https://www.lootexplorers.quest/
https://threepwave.com/cryptsandcaverns
http://hyperlootproject.com/
http://openquill.foundation/
http://openquill.foundation/


However, the knife of decentralization and public domain 
cuts both ways. While open access has the potential to 
spawn unbridled creativity, it can be difficult to bring a 
core group of developers together under a big tent, 
marching forward toward a common goal. Many in this 
new world bristle at a top-down leadership structure as 
indeed being a form of centralization; however, there 
must be stewards to help shepherd projects forward. 

Nouns has the ten “Nounders” of the core founding 
team. Loot has seen the emergence of timshel, Lord of a 
Few and threepwave, to name a few. Blitmap is part of 
the Sup, Inc. universe, a company founded by Dom 
Hofmann and Totally. Cryptoadz has Gremplin, along 
with a team that includes, among others, 
motivateme and dinfo.eth, who are actively 
encouraging—and rewarding—projects. Chain 
Runners has dozer, mid, knav, BRAINDRAIND and 
SaintStereo at the helm. MFers, by sartoshi, has has 
engendered a number of remixes of the original project. 
And, at the time of publication, goblintown.wtf burst on 
the scene as a CC0 project that caught fire with a stealth 
mint.

These communities are stalwarts of the CC0 space, and 
the common element among them is that they are led 
by a core team with vision. Yes, people have the ability to 
do whatever they desire with the art and can even 
splinter off in the same way that an open-source 
project can be “forked.” But at the present time, 
the leaders listed have earned the respect of the 
community at large, who are contributing back. 
Additionally, other 1/1 artists, such as XCOPY, and 
musicians have begun to place their work in the public 
domain.

http://blitmap.com/
https://sup.xyz/
https://www.cryptoadz.io/
https://chainrunners.xyz/
https://chainrunners.xyz/
https://opensea.io/collection/mfers
http://goblintown.wtf/


THE PROBLEM

But here is the problem: while each of these leaders 
are fostering a connection with their respective 
communities, there is no overarching bridge for the 
CC0 movement. This is a major issue.

Why? Because if we, as a community of CC0 
supporters, don’t rally together to educate the public 
about this sea change with respect to web3/NFTs 
and intellectual property, no one will. The status quo 
will remain, and the opportunity will be lost.



Look up and meet 
others
—after being head 
down in their own 
projects, many Loot 
developers came up 
for air and saw others 
that were working on 
interesting concepts 

Figure out how to 
work together
—this was the 
inflection point for 
Loot, when prominent 
developers and 
community leaders 
realized they couldn’t 
do it on their own and 
begin collaborating 
with each other

Band together and 
BUILD IN CONCERT
—this is where many 
of the most 
prominent Loot 
projects are today: 
leaning on each other 
and realizing that the 
sum is greater than 
its parts

Build alone (often in 
silos)
—after the Loot 
release, a number of 
developers were 
scurrying to release a 
project

The Loot project is a microcosm of the CC0 
ecosystem as a whole, and the broader CC0 
community can learn a lot from the four phases Loot 
went through: 

PHASE

1
PHASE

2

PHASE

3
PHASE

4



Right now, CC0 as a movement seems to be primarily 
in Phase 1. While there was no Big Bang moment as 
with the launch of Loot, putting the CC0 demarcation 
on a project has certainly become en vogue as of late. 
Other creators have also begun riffing on CC0 
projects with derivative collections—look no further 
than the array of Cryptoadz, MFers, Blitmap and 
Chain Runners derivatives. But very few people are 
looking up from the fray to meet others working on 
interesting things. It’s high time that we change this.
 
Why? If our CC0 communities don’t grasp this 
opportunity and begin informing the public about the 
CC0 movement, major organizations most certainly 
will. But they will do so under the guise of their own 
brands to further their business rather than support 
the movement. You will begin to see Activision games 
using Blitnauts or HBO producing a drama around 
Loot. You’re already seeing Yuga Labs, the parent 
company of the Bored Ape Yacht Club, using 
Cryptoadz and Nouns as part of their video campaign 
launching the Otherside metaverse. While the public 
may be unaware of the gift of CC0, the ability to use 
these assets royalty free will soon be on the radar of 
every corporation. If we want society to understand 
that they too can use these assets royalty free and let 
future startups and companies know the value of 
CC0, we need to start a broad educational campaign 
now. 



THE IDEA
Just as there are open-source software foundations, 
we need a CC0 foundation through which leaders in 
this space can push this narrative forward to the 
public. Some preliminary goals of this organization 
should be to:

Again, one of the benefits of centralization is that 
there are go-to people to help push the narrative 
forward in the media. Established organizations have 
spokespeople to give interviews, marketing teams to 
develop awareness strategies and budgets to make 
advertising buys. Unfortunately, there is not a similar 
effort to rally like-minded individuals in the CC0 
space. This should be a central pillar of the CC0 
Foundation.

Promote the merits of CC0 to the public through 
mass-media campaigns and public relations 
outreach
Encourage startups and new media companies to 
adopt CC0 as a business practice
Motivate current web3 companies to adopt this 
CC0 license
Inspire more traditional web2 and  media 
companies to consider moving to a CC0 license



THE IDEA’S 
ORIGINATION

I’m going to hop into first person for a moment and 
break the convention of a white paper. I previously 
launched a small (very small) digital billboard 
campaign in San Antonio to promote Blitmap, a 
CC0 community in which I actively participate, 
namely because I thought it would be cool to see 
Blitmaps on a billboard.
 
This, in itself, was not super original, as several 
members of the Bored Ape Yacht Club ran billboards 
in Vegas, and many projects purchased billboards in 
Times Square during NFT.NYC in the Fall of 2021. 
But this was one of the few billboards purchased by a 
CC0 community member just for fun. This billboard 
was the germination of this paper’s idea.

https://twitter.com/niftypins/status/1468649684025679874
https://twitter.com/niftypins/status/1468649684025679874


Now, I’m not a developer, artist, novelist, 
photographer or director. In fact, I don’t have many of 
the skills of creatives who are able to develop a 
project in the web3 space. But one of the things I am 
good at is telling a brand’s narrative to the market. 
And like all good ideas, this one came to me in the 
shower.

My initial idea was to create a Nouns billboard, 
featuring a Noun wearing a crown, with the tagline 
“CC0, You Don’t Have to Seize IP,” riffing on a famous 
line by Ludacris (“CEO, you don’t have to see ID.”) But 
I realized that this would be just a single billboard, 
another “firework” rather than a “castle,” to 
reference timshel.

My mind started racing. What if I made a project 
called CC0 Billboards? The gist is that artists could 
submit ideas for billboards. A selected artist would be 
issued two “artists proofs” of 721 BILLBOARD 
tokens of their billboard design that they could keep 
or sell. The selected design would then be placed on a 
digital billboard in selected markets. From there, a 
picture would be taken of the billboard, and an NFT 
would be created as an 1155 token with a supply of 
100 that could be sold to collectors. All the money 
gathered from the sale would go to support the next 
round of billboards. Owners of NFTs with the 721 
BILLBOARD token would then select the next design 
to be featured.

CC0, You Don’t 
Have to Seize IP

https://twitter.com/TimshelXYZ/status/1474475661230178308
https://twitter.com/TimshelXYZ/status/1474475661230178308


This process, I reasoned, would result in a virtuous 
cycle where: (i) artists could make money deriving 
different CC0 projects, (ii) we would give air cover to 
all CC0 projects and (iii) there would be funds flowing 
back to the decentralized organization so that we 
could continue to buy billboards.

But this idea, I soon found, was too small. I quickly 
realized that the problem I was solving was not just 
purchasing billboards but providing a marketing 
engine for the CC0 movement. THAT’S the 
problem to solve. Thus, the idea of the CC0 
Foundation was born.
 



WHAT IS
NEEDED

As the idea grew in my mind, I rapidly realized that I 
was not equipped to do this all on my own. I started 
brainstorming on the different components that would 
need be included in the organization:

        Organization and Tax Structure
NFT taxes are tricky in the simplest of 
circumstances—I don’t know which type of 
organization or tax strategy would be needed to 
ensure that one individual doesn’t shelter that load.
        Smart Contract Development
The CC0 Billboard campaign was only one idea, but 
even this rudimentary concept shows the necessity for 
smart contract development to help create NFTs that 
can return money to the treasury as well as provide 
tokens for governance. 
        Community Management
If people get excited about this idea, I would like to 
engage someone with experience using community 
management tools to set these up for the foundation 
(e.g., Discord, Snapshot, Twitter, etc.), as I do not have 
experience with many of these tools.



These are just a few thoughts that came to mind in 
thinking about this idea over the past month. I know 
that there are more, many more, that I’m leaving out. 
This is not a job for one person, but for a collective. The 
goal of this white paper is to inspire others who may 
share a passion for this movement. 

         Thought Leaders
I recognize that I am a minnow in this sea of whales, 
both in terms of wallets and influence. If this is to be 
successful, we need both prominent creators and 
collectors backing it—just randomly creating a CC0 
Foundation without a core group of leaders in the 
space will ultimately fizzle out. 
         Communal Space 
We also need a space for like-minded individuals to 
gather and express their hopes, fears, ambitions and 
dreams. It can be hard for individuals to connect across 
multiple CC0 projects.
        Marketing and Messaging 
This is the area in which I would most likely excel, but 
having the creative engagement of graphic designers, 
video producers, musicians and more would be 
incredibly helpful.



THE
OPPORTUNITY

The opportunity here is massive. While it has become 
a common trope, it remains true: we’re early. The 
normal population will be onboarding to web3 and 
the NFT space over the next decade, and as they 
come online, they will have to learn about a whole 
host of new tools and associated concepts: the 
permanence of the blockchain, the establishment of 
federated digital identity through wallets and the 
transactions of digital currency. Many of these 
concepts are going to be foreign to the new users, but 
they will help develop a new foundation for what is 
expected.

This shift could be profound, helping makers and 
creators derive commercial value from the works 
they love the most. But we need an organization to 
help push the shift forward.

With all this imminent societal 
change, we have the opportunity to 

create a new paradigm around 
intellectual property.



ONE 
SIDE NOTE

While I believe in the promise of CC0, I am not 
necessarily a CC0 zealot. Every artist or organization 
must decide what to do with their IP. We will continue 
to see proprietary works from both individuals and 
corporations, and I think that’s fine. However, I do 
think that all stakeholders need to understand the 
other side of the coin, recognizing that they have the 
option to place their work and IP in the public domain 
and that there are benefits associated with doing so. 
At the core, that would be my goal for the CC0 
Foundation—to help increase awareness of this 
alternative so that all creators have all the 
information needed to make their decision.



WHAT
DO YOU
THINK?

I’m taking a heat check from folks I admire in this 
space. I’m truly interested in what you believe in and 
your thoughts around this idea. This is not a concept I 
want to keep to myself; in fact, I feel that I would play 
a very small role in its realization. I did want to 
produce a tangible document that laid out many of 
my thoughts in a clear way. I know that there are 
many incredibly talented people in this space and 
recognize that this paper must be malleable as there 
are many ideas that I’ve yet to consider.

Thank you so much for reading! I am excited to see 
the growth of web3 and CC0 in general!

@niftypins | www.niftypins.io

www.niftypins.io



